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partners when we were entrusted with a significant budget increase. As you read through this report, I am 
confident you will see that we made the most of this opportunity. 

The additional funding allowed us to increase our marketing activity and prospect outreach, as well as add 
two, new positions to our staff: a director of operations and investor affairs, and a marketing director. Our 
team traveled across the country to a record number of tradeshows and events. We added over a dozen new 
investors and we built an expansive, multimedia toolkit to recruit new business. 

2016 was also a year for collaboration on a local, regional and state level. We brought a delegation of elected 
officials and business leaders to the Outdoor Retailer Summer Market in Salt Lake City, we supported the City 
of Fruita on their recruitment trip to Eurobike in Germany, we engaged over 50 community members in the 
Grand Day CO video project and we launched an award-winning program to celebrate International Economic 
Development Week, which included an official MOU with The Business Incubator and the Grand Junction Area 
Chamber of Commerce. 

One of the great highlights of the year was the implementation of the Rural Jump-Start Tax Credit program. 
Together with Colorado Mesa University and our municipalities, we were able to add 7 new business 
endeavors to the Grand Valley. 

I would like to say thank you to my predecessor, Tom Benton, who led us on this path, and to all of our public 
and private investors, our staff and our board for continuing the momentum in 2017. Now halfway through 
the year, we are beginning to see the fruits of our labor and I am excited for the future of our community. 

Yours Truly,
Tim Fry
2017 Chair, GJEP Board of Directors



Tim Fry, CHAIR | Tom Benton, IMMEDIATE PAST CHAIR | Dr. Brian Davidson, VICE CHAIR 
Tom Walch, TREASURER | Kelly Flenniken, SECRETARY

Jay Seaton, EXECUTIVE AT LARGE | Sam Meyer, EXECUTIVE AT LARGE

Tim Foster | Lori Buck | Teri Cavanagh | Andy Daly | Ed Forsman | Jamie Hamilton 

Stacey Mascarenas | Rose Pugliese | Rich Sales | Sarah Shrader | Carol Skubic | Doug Simons
 

Mike Stahl | Chris Thomas | Chris Kennedy | Pat Tucker | Karen Troester 
 

Greg Caton | Mizraim Cordero | Denny Granum
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30
local

assists

253
potential
new jobs

117
active

prospects

73
active
leads}

3,461
potential new jobs
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ES Direct Inquiry 45%

State Referral 10%

Local Referral 14%

Trade Shows 24%
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76
new

companies

}Top Industries

24%
Outdoor

14%
IT/Tech

13%
Agri-

business

7 assists in Q1 | 28 new companies
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Class of 2016
Meet 7 companies that will generate 
543 jobs and add $22.3 million to the 
local economy:

The Jump-Start tax credit program allowed, TSW 
Analytical, one of the leading suppliers of forensic and 
analytical chemistry in Australia and across the world 
to set up its North American headquarters in Grand 
Junction, putting Mesa County on the map for cutting-
edge scientific research. 

Adaptive Towers is the first 
company to be approved for 

Jump-Start in 2017. 

Five more are in the works. 

Colorado Clear
The company, which produces flexible plastic bottles that are 100% biodegradable, was 
one of only three companies to join the state at the 2016 Green Expo in Mexico City, getting 
international exposure for Western Colorado enterprise.  

Grow Anything/Rebco Enterprises 
 
ProStar Geocorp
ProStar Geocorp CEO Page Tucker won the 2016 APEX Technology Entrepreneur Excellence 
Award from the Colorado Technology Association, shining a bright light on the burgeoning 
tech hub in Colorado’s Grand Valley 
 
General Synfuels International, Inc. 
 
KAART Group 
 
Qmast LLC 
 
TSW Analytical
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In 2016…
GJEP attended 9 trade shows – and met with nearly 500 exhibitors. 
GJEP reached over 2,000 business decision makers and gained 15 new prospects through a partnership 
with the World Economic Development Alliance (WEDA). 

O
U
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H

GJEP has already been to six conferences this year, including for the first time, the Shot Show and Consumer 
Electronics Show. 
GJEP attended the SLS/Orion Suppliers Conference in 2016, and again in February 2017, which helped secure a 
contract for Grand Junction-based Wren Industries to become Mesa County’s first certified Lockheed Martin supplier. 
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In 2016…
GJEP launched a redesigned 
website built upon best practices 
in economic development 
marketing and focused on 
providing visitors with easy 
navigation toward key industry 
information and with a clear call 
to action on each page. 
The Results:

2016
Website
Snapshot:

248% 
increase YOY 

in unique 
visitors

717% 
increase YOY 

in page-
views

117% 
increase in 

pages visited 
per session

657% 
increase in 

session
duration

14,820
unique
visitors

36,440
page-
views

73.3%
new

visitors

74.8%
bounce

rate
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In 2016…
GJEP turned its focus to more industry-specific advertising 
in target geographies, with print ads, pre-roll and 
advertorials promoting the benefits of “growing your 
business where life is grand” and making a concerted 
effort to brand the region as Colorado’s Grand Valley. 
GJEP also embarked on a significant digital advertising 
campaign with search and behavioral targeting, as well as 
retargeting efforts together with Multiview, a B2B digital 
marketing agency. More than 50% of all referral web 
traffic in 2016 came from digital advertising. In total, 
paid advertising generated 87.3 million impressions. 

87.3
million ad 

impressions 

Grand  Valley
w h e r e  i n n o v a t i o n  &  r e c r e a t i o n  c o n v e r g e

COLORADO’S

  Home to...
• One of America’s Coolest Desert Towns (Travel+Leisure)
• America’s Top Large Adventure Town (Elevation Outdoors) 
• Colorado’s #5 best small city (Denver Business Journal)
• Colorado’s #5 manufacturing community (CompanyWeek)

Take your business where life is

GRAND
FRUITA | GRAND JUNCTION | PALISADE 

MESA COUNTY | GRAND VALLEY | COLORADO
970.245.4332

www.GrandValleyCO.com

Meet me at Interbike! Call/text Steve at 
303.870.1196 or email steve@gjep.org.

ACCESSIBLE BY
air, rail and highway

970.245.4332
www.GrandValleyCO.com

FRUITA | GRAND JUNCTION | PALISADE 
MESA COUNTY | GRAND VALLEY | COLORADO

-not to mention-

SKI, BIKE, ANDBoat

Take your business where life is

GRAND

10,000 miles OF

“PRODUCT TESTING”

trails for

Take your business where life is

GRAND

970.245.4332 | www.GrandValleyCO.com | www.jumpstartmesaco.com

FRUITA | GRAND JUNCTION | PALISADE 
MESA COUNTY | GRAND VALLEY | COLORADO

Meet me at Interbike! Call/text Steve at 
303.870.1196 or email steve@gjep.org.

and Colorado’s first Jump-Start tax free zone!
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By end of April, GJEP earned media had already reached over 6 million and included 
placements in the Denver Business Journal, Colorado Public Radio, Trade & Industry 
Development and Jyllands-Posten, Denmark’s leading daily newspaper. 
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In 2016…
GJEP had over 120 earned media placements in 2016, with a reach of 6.7 million and 
an ad equivalency over $4 million. GJEP was regularly tapped as an expert for local media 
on industry-specific questions and Grand Valley economic development efforts, including 
the Jump-Start tax credit program, Jordan Cove pipeline project and Foreign Trade Zone 
development. GJEP also saw articles in trade and business media such Business Xpansion 
Journal, Bicycle Retailer & Industry News, ColoradoBiz and CompanyWeek.
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Making a mecca: Communities unite to promote bicycle tourism
By Val Vanderpool

EMPORIA, Kan. — Just over a decade ago, 
the small town of Emporia, Kansas, wasn’t 
a place that came to mind as a cycling des-
tination. Like so many rural Midwestern 
towns, Emporia is an hour from anywhere 
and surrounded by prairie. Up until a few 
years ago, many of the town’s 25,000 resi-
dents made their living mostly in agricul-
ture and public sector jobs. 

And also like many rural communi-
ties, population drain was common in 
Emporia. People left in search of greener 
pastures because of a lack of jobs and a 
sense that there was nothing to do. 

But one thing Emporia did have was 
the verdant, rolling Flint Hills located 
just west of town. And no one could have 
guessed that a small gravel road bike race 
through those very hills would put Empo-
ria on the map. 

Since the Dirty Kanza gravel grinder 
started in 2006, Emporia’s population has 
grown, new businesses have opened, its 
downtown has been revitalized and civic 
pride is at an all-time high. 

“The Flint Hills was our most under-
utilized asset,” said Casey Woods, executive 
director of Main Street Emporia, a com-
munity and economic development asso-
ciation. “I don’t think our town would be 
the same today without the Dirty Kanza.”

The 200-mile Dirty Kanza has grown 
from a handful of participants in 2006 to 
more than 2,000 registered for 2017’s race, 
which sold out in a record 36 hours. More 
than 6,000 Emporia residents and visitors 
attend the finish line party, which moved 
downtown in the race’s third year when 
Tim and Kristi Mohn became part owners 
of the race. 

“Kristi wanted to provide more for 
families to do, and out where the race was 
held in the beginning, there wasn’t much 
going on,” Woods said. “She viewed it 
from a consumer’s perspective, and we all 
benefited.”

The Dirty Kanza has become a bucket-
list item for mountain, road and gravel 
riders all over the world. But without the 
support of the community and local gov-
ernment, the event would likely be just an-
other bike race. 

“There is no better place to ride gravel 
on Earth than the Flint Hills,” Woods said. 
“And one of the smartest decisions we 
made was putting money behind Dirty 
Kanza early on. It showed people how we 
needed to tie existing assets together in a 
coordinating fashion to put our commu-
nity on a better trajectory.”

Collaboration is key
Emporia is just one of a growing num-

ber of municipalities that are investing in 
promoting and funding cycling tourism. 
It joins the likes of Park City and Moab, 
Utah, Oakridge, Oregon, and Fruita, Col-
orado, which have all become popular cy-
cling destinations. 

Many towns host events and have 
amazing riding and beautiful scenery, but 
places that have pulled together as a com-
munity to actively market their destina-
tion to cyclists benefit the most. 

“Collaboration is key. You have to get 
all the people with skin in the game at the 
table,” said Lesley Weeks, executive direc-
tor of Tourism Squamish for the city of 
Squamish, British Columbia. “You need 
the operators, retailers, rental providers, 
manufacturers and the government in-
volved, and that’s really starting to happen 
in Squamish.”

It’s long been known in certain circles 
that Squamish is home to exceptional 
mountain bike trails. But for many years, 
the small city on B.C.’s lush Sea to Sky 
Highway was often just a stop along the 
way to the world-renowned riding mecca 
of Whistler.

That began to shift a couple of years 
ago after the city surveyed more than 
1,000 residents as part of an eye-opening 
rebranding process. 

“We asked about everything, including 
feedback on our strengths and weaknesses 
as a city,” Weeks said. “And what really hit 
home was the need for more trails. We had 
always supported biking in principle, but 
we realized we needed to step up and fund 
a trail crew.”

The city also ramped up its marketing 
efforts to reach more mountain bikers and 
collaborated with hoteliers, tour operators 
and other tourism-related businesses to 
increase overnight stays in Squamish — 
and the efforts are paying off. 

“We used to be a stop for the day. Now 
we are a destination,” Weeks said. “People 
base out of here now and ride the park in 
Whistler for the day, and we take that as 
a good sign that we’re on the right track.”

The provincial government has also 
stepped up to promote mountain bike 
tourism in British Columbia. And south of 
the border, some U.S. states are also dedi-
cating more resources to promote cycling. 
At Interbike 2015, Colorado Gov. John 
Hickenlooper announced that he would 

commit $100 million over four years to 
meet his goal of becoming the most bicy-
cle-friendly state as part of the Colorado 
Pedals initiative. 

A year later, several projects are either 
completed or well underway, including 
full funding the Safe Routes to School 
program and the “16 by 16” trails initia-
tive. 

“He’s drawing attention to 16 trails 
that will be completed or at least be drawn 
closer to completion by the end of 2016,” 
said Dan Grunig, executive director of Bi-
cycle Colorado, which oversees Colorado 
Pedals. “The pace of change the governor 
has brought with the Pedals initiative is 
like nothing I’ve ever seen.” 

The question of funding
To pay for marketing efforts and oth-

er projects to promote bicycle tourism, 
most municipalities apply what is called a 
“heads and beds” lodging tax of around 2 
to 3 percent. 

But many cities also pursue grant 
money. The municipalities of western Col-
orado’s Grand Valley, which include Fruita, 
Grand Junction and Palisade, have several 
grants in the works to build a paved path to 
connect Grand Junction to the Kokopelli 
trail system just west of Fruita. 

“We’re working hard to keep securing 
money for that project because we see the 
importance of investing in trails here,” said 
Cilia Kohn, director of marketing for the 
Grand Junction Economic Partnership. 
“The bike community has found us and 
we need to build more trails.”

And Fruita, one of the longer-running 
mountain bike destinations in the West, 
has also ramped up its efforts to fund trail 
building. The city recently worked with lo-
cal business owners and the Colorado Pla-
teau Mountain Bike Trail Association to 
raise money for a trail expansion project 
in the Kokopelli trail system. 

“We learned that the BLM has a hard 
time funding the environmental impact 
studies required to build new trails, so 
retailer Colorado Backcountry Biker in 
Fruita did a fundraiser and other business-
es kicked in money to pay for the study,” 
said Mike Bennett, Fruita’s city manager. 
“The leftover money will go toward build-
ing the 6.5 miles of trail on Mack Ridge.”

The city also received a grant from REI 
to help pay for the new trail. The collabor-
ative model worked so well, Bennett said 
the city is already planning to replicate it 
for future projects.

Beyond the dollar
Many cities find that as efforts are 

made to improve infrastructure, open new 
retail shops and restaurants and hold more 
events to attract cyclists, the sense of civic 
pride and community well-being can rise 
exponentially. 

During a recent rebrand, Fruita ad-
opted a gear for a logo, reflecting its evolu-
tion from a small town with an economy 

Fruita, Colorado, is one of many towns that are increasing efforts to promote cycling 
tourism, investing in marketing and building more trails.
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Cycle Central Coast, headquartered in Cambria, California, is working to attract more 
cyclists to visit and ride in wine country. In March it hosted an event with Lezyne, the 
accessories brand based in nearby San Luis Obispo. 
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In 2016…
The goal for 2016 was to grow GJEP’s social media presence and following across 
platforms by offering regular, engaging organic and sponsored content that combined 
video, photography, news articles, event updates and community information. 

By year-end, GJEP had over 1,000 posts on Twitter, Facebook and LinkedIn, which 
received over 579,000 impressions. 
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In 2016…
GJEP released a number of 
videos in 2016 that highlighted 
the quality of life and business 
opportunities in Colorado’s Grand 
Valley. 

Videos featured local businesses 
such as Bonsai Design, ProStar 
Geocorp, Vintage Overland and 
WestStar Aviation.

#G
ra

nd
Da

yC
O In April 2016, GJEP embarked on a one-of-a-kind adventure with local 

film crew, Vitality Films, to capture the truly unique outdoor lifestyle 
available in Colorado’s Grand Valley. Grand Day CO was shot in one 
day within a 20-mile radius and captured seven activities starting 
knee-deep in snow on top of the Grand Mesa, riding across the Valley 
and ending on a wakeboard in a lake in Whitewater. The video was 
shared on social media, at events, in emails and through advertising, 
ultimately garnering more than 100,000 views.

The effort, which was supported by over 50 local residents and 
businesses, received community-wide support and spurred continued 
conversation around #GrandDayCO. 
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GJEP supported a number of special events and engagements in 2016. Some highlights included the 
Grand Junction Off-Road, Governor Hickenlooper’s multiple visits, including a two-wheeled excursion 
across the Valley in May, the Colorado Tech Tour, National Aviation Day and the Grand Valley’s first-
ever celebration of International Economic Development Week, for which GJEP received a joint award 
with the Business Incubator Center and Grand Junction Chamber. 

2016 Western Colorado Economic Summit #westcoeconomics
In June 2016, GJEP hosted the inaugural Western Colorado Economic Summit, with 223 all-day attendees 
and 400 lunch guests. The event included a full day of expert speakers and breakout sessions, and served as a 
fundraiser for GJEP, raising over $13,500 for business recruitment efforts. 
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totaling $36,000 in new pledges and 
$3,475 in in-kind donations. 

Four current investors increased their 
investment levels, for a total of $6,500. 

For a detailed report of GJEP’s revenue streams, expenses, assets 
and liabilities, please visit the Document Library on gjep.org.
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Thank you to the GJEP board of directors, our community partners and all of our investors for believing 

in our mission to grow and diversify Colorado’s Grand Valley:

Abstract & Title | Armstrong Consultants | Bank of the San Juans | Colorado Mesa University | Colorado PERA | Conquest Development | Dalby, Wendland & Co | Elam Construction | 
EmTech, Inc. | Family Health West | Grand Junction Pipe & Supply | Hope West | Land Title Guarantee Company | Mesa Mall | Networks Unlimited | ProSpace | RE/MAX 4000, Inc. | Rocky 

Mountain Sanitation| United Companies | Vectra Bank | Whitewater Building Material
 

Advance Title Company |All Metals Welding | Alternative Board | Autopaychecks | Baldwin & Associates | Bechtel & Santo | Bellco Credit Union | Benges | Bighorn Consulting | Bonsai 
Designs | Bray & CO | Canyon Electric | Cendera Funding | Century Link | Charity Meinhart Design | Ciavonne, Roberts & Associates, Inc. | Coldwell Banker | Colorado National Bank | 

Colorado West Insurance | CPC Solutions | Cranium 360 | Denny Granum | DT Swiss | Dover Real Estate Group | E & E Door and Window | EC Electric | EIS Solutions | Express Employe-
ment Professionals | FBL & L Inc | Grand Junction Crystler Dodge Jeep Ram | Griff Larson Laiche & Wright | High Country Orchards | Home Care of the Grand Valley | Home Loan | 

Hoskin, Farina & Kampf | JG Management Systems | Joe Reed | John Williams | Mesa Moving & Storage | Mind Springs Health | Moody Insurance Company | Mountain Racing Products | 
Office Outfitters & Planning | Overhead Door | Powderhorn Mountain Resort |  Refridgeration Hardware Supply | Rider & Quesenberry | River City Consultants | Scott & Lori McInnis/The 
Western Way | Scott Mercier | Servpro | Shear, Inc | Soronen, Donley & Patterson | Sun King Management Corp. | Tillman & Pat Bishop | Timberline Bank | Trijay Ltd. | Wells Fargo Home 

Mortgage | Western Orthopedics & Sports Medicine | Wren Industries

Partnering for Prosperity - become a GJEP investor | Email jennifer@gjep.org and visit gjep.org/invest 
for more information. 



Grand Junction Economic Partnership | 122 N. 6th Street | Grand Junction, CO 81501 | T: (970) 245-4332


